Registration Form

Brand
Power 2002

28-29 January 2002,

Sheraton Imperial, Kuala Lumpur, Malaysia

Priority Code QB 198
Register Now

By Telephone : (65) 320 8348

By Email : partners@asiaone.com
enquiries@partners-conference.com

By Mall : Partners Conference & Event Management,
Singapore Post Centre P.O. Box 588, Singapore 914020

By Fax: (65) 583 7106

YES! Please register me/ usfor the

Positioning for Brand Success

28 - 29 January 2002 ¢ Sheraton Imperial, Kuala Lumpur, Malaysia
2-Day Seminar — S$1,495 nett

® Delegate 1l Specia dietary requirements, please specify (if any)

Name:

Job Title:

Email:

Delegate2  Special dietary requirements, please specify (if any)

Name:

Job Title:

Email:

Delegate 3 Special dietary requirements, please specify (if any)
Name:

Job Title:

Email:

® Approving Manager

Name:

Job Title:

Email:

Organisation:

Address:

Tel:

Main Business/ Activity:

METHODS OF PAYMENT
Please tick[_] the relevant box to indicate your method of payment:

[ Payment by cheque
(payable to Partners Conference and Event Managment)
and mail to Singapore Post Centre P.O. Box 588, Singapore 914020

Important: Please indicate name(s) of delgate(s) and event quote QB 198

[ Payment by bank transfer ~ Bank transfer should be made to:
Account Name : Partners Conference and Event Management
Account No: 801-003-203-001
Pay co: OCBC Bank (Swift code: OCBCSGSG or Telex Code: 21209)
Branch: finixis.com

TO REGISTER, PLEASE FAX US AT (65) 583 7106

REGISTER
NOW

HOTEL INFORMATION

Sheraton Imperial,
Kuaa Lumpur, Malaysia
10-12 Scotts Road Singapore 228221
Tel: (65) 732 1234 Fax: (65) 732 1696

To qualify for the negotiated hotel room
rate exclusively for attendees at the
seminar, please call us at

(65) 320 8348

GROUP DISCOUNTS

To encourage team participation, we have
special discounts for companies which
send three or more delegates for the
seminar.

Please call us at (65) 320 8348 for more
details.

PAYMENT INFORMATION

Fee: Feeisnett and it includes
attendance at all sessions, luncheons,
refreshment and a complete set of
documentation. It does not include the
cost of travel and accommodation.

Payment must be received before the
seminar date.

CANCELLATION POLICY

All cancellation of registration must be
made to PARTNERS in writing.
If you are unable to attend...

a) asubstitute delegate iswelcomed
to attend in place at no additional
charge; please notify us as soon

as possible.

b) your registration can be credited
to afuture event.

c) youwill receiveafull refund less
10% administrative charge if
cancellation is received in writing

more than two weeks before the
seminar.

d) you will receive an 80% refund

of the registration fee if cancellation
isreceived in writing within 7 - 14
days before the seminar.




Dear Colleague,

A limited number of places available at our
two-day seminar:

The thrill of discovering how to enhance your brand
power —beginning on 28 January 2002 at Sheraton
Imperial Kuala Lumpur, MALAYSIA

Gone are the days of traditional marketing. You know
it. | know it. We can no longer ignore the proliferation
of products and services and the explosive growth of
new technologies and e-commerce. In this world of
parity, developing a good brand strategy is no longer
an option but a necessity. Indeed, corporate survival
depends on it.

However, the nature of branding has itself been
forced to change. With the new commercial revolution
taking place, how have the rules of the branding
arena changed, which rules still apply and which
are now redundant, what works and what does not?

Do you know how to:

(1 Differentiate your company or product from [
the competition?

[0 Build, develop and manage a strong brand [J
in Asia?

*[1 Access and penetrate new markets?

(1 Develop hi-tech hi-touch corporate marketing and [

business strategies?

[0 Develop a strong emotional relationship with 0T
consumers?

*[J Unleash the power of branding in the technological [J
and digital age?

*[1 Leverage on the Internet to maximize brand [
experience for your customers?

[0 Design and implement a CRM strategy?

(] Integrate on-line and off-line brand strategies?

Join me in this unigue program — the first of its kind to
be run in Malaysia - and have all these critical questions
and more answered. Whatever the nature or size of
your business, you should not miss this opportunity.
Not only does the seminar cover all the essentials of
brand building, it reveals the latest techniques employed
by cutting edge companies.

To maximize your learning exposure at the seminar,
| have specially designed exercises and a brand builders’
checklist for you. Through open discussions and
interactive sessions with other participants, you will
discover concrete ideas, best practices and new
opportunities of creating brand power in this fast
changing world.

| look forward to personally welcoming you at this
seminar on 28 January 2002!

Yours sincerely
Dr Paul Temporal

Paul Temporal

Dr Paul Temporal is a leading
global expert on brand
creation, development and
management with over
20 years experience in
consulting and training.
He has worked with leading
companies and governments
and is well-known for practical
and results-oriented approach resulting in record year
on year profit increases for many clients. He is also
the author of five best-selling brand books — Corporate
Charisma, Strategic Positioning, Branding in Asia
and Hi Tech Hi Touch Branding and “Romancing
the Customers”. Paul is highly sought after event and
conference speaker. He was educated at Leeds and

Oxford and is based in Singapore.

Who Should attend

Perfectly suited for anyone involved in branding,
new technologies and hi-tech business. Packed with
winning ideas and practical examples throughout the
region, this high-value interactive program is especially
tailored for:

CEOs, Presidents, Vice-Presidents, Managing
Directors, Directors, Managers, Heads, Supervisors,
Officers, Executives and Consultants of:

Brand / Category Sales / Marketing Advertising
Promotion Product Development Research Media
E-Commerce Technology Strategic Planning
Planning Internet Marketing / Interactive Marketing
Web-Marketing

For more information about Paul Temporal, including
FREE articles and monthly newsletter, visit
www.brandingasia.com

VISIT US AT WWW.PARTNERS-CONFRENCE.COM TODAY!

SESSION I:
BRANDING IN ASIA

Think: TV Set A may be virtually indistinguishable from
TV Set B yet outsell it by 5 tol; a watch costing $50
dollars may be outsold by another watch with similar
physical characteristics but which sells at $500 a watch.
The price of bag X may be 1000 times the price of
bag Y, yet it performs no better. This is the power
of branding!

Branding is all about creating distinctiveness and
uniqueness. During this session through the
illustration of examples, case studies, techniques
and advice, you will learn how to create, develop
and manage your branding in Asia.

Understanding Brands and How Brands are Built

0 Why branding is critical for survival in the [
215 Century

O The power and rewards of branding

0 Understanding how branding fits into your [
corporate strategy

[0 Devising and customizing a brand strategy blue-[IT
print for your organization, products and services

O The psychology of branding — how brands influence 0
consumers

O Developing a new brand personality / image

[0 Building strong brand positions

Managing Brands

O Revitalizing old brands

O Developing an integrated approach to manage [
your market segmentation, brand strategies and [J
portfolio management

Brand extensions

Caring for and protecting your brands

Mergers and acquisitions issues

Aligning your corporate culture and behavior [T
with your brands

Tracking and measuring the success of [

your brands

[ Iy |

|

Building and Sustaining Strong Brands in Asia

O Achieving international brand acceptance in Asia

O Developing Asian brands in global markets — [
Identifying and acting on problems and [T
opportunities

O Planning and managing your segment marketing [J
and brand portfolio

O Capitalizing on niche market opportunities

O Enhancing brand communication strategy and [0

local adaptation

SESSION IlI:
HI TECH HI TOUCH
BRANDING

The increasing application of technology and the
explosive growth of the Internet have made the world
of branding more complex than ever before, shifting
customers’ focus from traditional physical buying to
cyber purchasing. With winning ideas, proven techniques
and practical advice, Session Il and Il will show how
branding differs from the past, what applies from the
past and what new rules are unfolding that will create
success stories for your organization in the technological
and digital age.

Creating Brand Power in the Age of Technology

0 The importance of technology in branding

O Why technology branding is different from consumer O
branding

O Building a strong technology brand

O Developing your brand builders’ checklist

O Hi Tech Hi Touch branding techniques for IT [
companies / products

Branding in Cyberspace

0 Discovering the new world of mass customization [
— Moving from market share to customer share

[0 Designing a framework for branding on the Internet

O Integrating on-line and off-line branding strategies

O Leveraging on your web branding to maximize Il
positive impact on your customers

SESSION IlII:
ROMANCING YOUR
CUSTOMERS

The One-to-One Future — Branding and Customer
Relationship Management

O Traditional and Internet brands rely on relationships

0 Understanding CRM and its importance to branding

0 Attracting and retaining customers — on-line 0

and off-line

[0 Developing and implementing an effective U
CRM strategy

0 CRM case study

Seminar Schedule:
Registration] 08:15 — 09:00 hours
Seminarl] 09:00 — 17:00 hours

Luncheon, morning and afternoon tea-breaks will be
provided for at the seminar.



